
Editorial style guide for photos and images
Photos and other images are excellent tools for communicating information to readers. 

We use images to:

Humanize something that feels anonymous or abstract
Add visual interest to a page
Provide evidence or show a specific example of something
Help readers understand something inherently visual
Show contrast, like before/after or then/now

For instruction on adding images to Drupal pages, .see this page

Guidelines for choosing images for a page

Do:

Include people (or evidence of the presence of people) in images whenever you can. Look for photos that feel dynamic and personal, rather than 
large crowd shots that could feel generic or static. 

This photo shows an MTA employee in the context of their job, and the upward-looking angle and wide lens give the image a sense of 
gravitas. The operator's finger-point and smile seem to be aimed directly at the reader, creating an emotional connection.

In this detail photo from a nostalgia train ride, even just people's hands are enough to bring passengers into the picture. The dated handholds 
also communicate something about the context. 

https://confluence.mtacp.info/display/DigitalServices/Component+guide%3A+Photos+and+images


Prioritize candid images. Showing people interacting during their day-to-day lives feels much more genuine than showing a line of officials 
standing at a ribbon-cutting ceremony. Look for photos of MTA employees out in the field, candid moments of people's commutes, and photos of 
officials that aren't posed. 

This image shows Sarah Feinberg, the acting president of New York City Transit, on the scene of an MTA response to an emergency. 
Something like this communicates more about her actual job than her standing at a microphone during a press conference.



Even outtakes from press events can make for more interesting images than photos of the press event itself. Here, Sarah Meyer and 
Alex Elegudin chat off to the side, which gives the photo a nice "behind the scenes" feel.



Choose images with a strong focal point or interesting framing. Readers' eyes naturally follow where someone in a photo is looking, for 
example. Or maybe there are strong lines from a building leading the reader's eye into the frame. Maybe the foreground of the photo is in focus 
but the background isn't, or vice versa. Or maybe a person or scene is photographed from an unusual vantage point. If you can show something 
unusual that the average person might not be familiar with, do that. 

The strong diagonal line through this image helps pull the reader's eye from the bottom left corner to the upper right. The bus and truck in the 
foreground nicely illustrate the point of the photo: transit and commercial priority roadways.



The contrast between the light and darkness in this frame is striking, and the head-on framing creates a nice vanishing point as the train 
tracks lead off into the distance. The workers on the tracks give the image a more dynamic feel and help put the scale in perspective.



Silhouettes and an interesting texture help make this photo of workers on the job feel unique without losing the context of the transit system.



The blurred image of a train in motion communicates the dynamic nature of working in the transit system. You also get a sense of how close 
workers are to fast-moving vehicles



Not only is the depth of field in this photo interesting, putting the foreground in focus while blurring out the background, the subjects are 
instantly charming. 



Be precise and factual in the images you choose. If you're talking about a particular line, neighborhood, or project, choose an image from that 
specific context. If you're not sure if an image is relevant, ask the person who took it or an expert on the subject matter. 

Instead of showing a generic train or tracks photo, consider using something that shows literal details from what you're describing. This would 
be a much more instructive photo when talking about routine maintenance or relay equipment, for example.



Prioritize interesting angles or different points of view, particularly if you're showing a well-known landmark. If you're talking about something 
people are familiar with, look for a new way to show it.

This image shows a different view of Grand Central Terminal. Iconic details like the windows and painted ceiling are still recognizable, but the 
different vantage point and detail of the lighting fixture in the foreground help it feel fresh and interesting.













https://new.mta.info/accessibility/stationlab/tactileguidewaysbraille
https://new.mta.info/system_modernization/42ndstreet/accessible


https://new.mta.info/bridges-and-tunnels/about/henry-hudson-bridge


https://new.mta.info/projects/culver-line-signal-modernization/details


https://new.mta.info/projects/culver-line-signal-modernization/service-changes
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